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Questionnaires were sent -to 307 persons, with 1 35, 
returnea (aOfS) , to aetarmine vho had msea the Michigan 
"ucatio,n_Xlsnter_serTic%s^a^ aetermiiie attituaas towara 



center services. FiTe categories of parions were Tcontcctea^^^ 
local representati^ves who haa coorainatea inservice training sessions 
proviaod by the Center; 19^73 ana'197tt gradttate suBBer workshop 
partieipaats; a ranaoa samjple of annual Hichigan Coasumer Eaucation 
conference attenaees I a ranaom sample of persons using the Center's 
library loan services; and a ranaoa sample of those who acttially 
^■teigi'^efl the Center or utilized its consultant ana adTisory services 
in some way. rinaing^?concXBfftons showea that (1) of all responaents 
in all categories, over 80S. of then haa taught a consumer eaucatlon 
course or unit' within the last tKree years (reinforcing the current 
assumption that teachers actively involved in clafiSEooa Eettings 
'pro viae the cere of the Center" s clientele, ana that programs nust 
continue to be plannea primarily tcneet tie practical neeas of 
tteachers) , (2) from the survey response, support for the Center by 
tie users of its services is very strong, (3) prograns ana aaterials 
of the Center 'have recieivea wide acceptance by those who have worked 
with them, and (a) the main burden for the improve aent of consumer 
edmdat ion throughout the State- really aepends on those who-airectly 
implenent programs at the local level, fhis ovalttation report 
incluaes a aefinition and scope of coasuaer education;, the history, 
goals, and services of the Hichigan Consuser Eatication Center; its 
objectives ana accomplishments for the 197B-76 perioa; and its future 
airectlons, (SHJ 
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June .1976^ 



Dear Friends of Consumer and Iconomic Eduaatloni ,' ' 

The Michigan CGnsumer Education Center — has it made a difference? In 
this S umnary Re-port an d Evaluation coTering the. grsint period of January 1973 
through June I9765 ve have telefly reylewjsd and evaluated the purposes and 
aoaomplishiaents of the Center, , 

In June of 1975 Er, John Porterj Michigan's Superintendent of Public 
Instruction, suggested that the Michlgaji Consumer Education Center might 
broaden it i purpo ses , itr eSgtMli^ti^T:iffi¥ge¥^^^ ? 
and become a Center for professional deyelopment and continuing education for 
teachers of consumer education, Wds challenge has become the goal of the 
Center • ■ ^ ' . 

As the Center broadens its scope we will continue programs in secondly 
education and expand the work in elementary 5 mid^e schools adult, community 
and higher education* 

We look forward to the continued cooperatiofa of educators 5 business ^ 
government and the contfQUnity as we meet the challeriges of consider education 
in 1977 and the coming years* - - ^ 



Sincerely, 

Rosella Bannister 5 Director 
RB/CMisj 



Charles Monsma, Ph.D., Conaiiltant 



Eaitern Michigan Unlvenity 
2t7-A University Library 
. ypillantf, Michigan 48197 
(31.3) 4S7-2292 
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DEFINITION AND SCOPE OF CONSUMER EDUCATION 

Consumer cc^petence is a continuing process of learning concerned with the 
quality of life as influenced by cons\raer decisions, A definition of conFuaer 
education currently in use in Michigan is: 

Consumer education is the study of in^el] igtnt methods 
of bluing and using goods and services, canpetent money 
manageiiients the relationship of the .consmei' to the 
economic systems and the rights and responsihilities of 
consumers* . " 

Consider education crosbes acadmic hoiindaries,. .drawing from home ecpnomicsf^ 
business educationi the social sciences 5 mathmatics, and other disciplines . 
Kiere is a need to expand and integrate consider education concepts into the 
total school experience in .^order that all youths and adults can become knowledge- 
able and discriminating conswierrf. > 

At the Michigan Consumer Education Centerj consumer education content is 
considered in the following major classifications i 

FACTORe AFFECTING CONSlMm BEHAVIOR. 

Includes values s goals ^ lifestyles ^ decision makings 
careers, basio ekllls and special needs, ^ 

' MONEY mNAGMENT mo CREDIT ■ ' 

Includes banking services 5 /budgeting, credit, tax 
fomis, record ■keeping, retirement planning, savings' 
■i- and Investments. / j , ^ —~ — — 

BUYING AND . USING GOODS AND SMVICES ^ . " 

Includes food, clothing, housing, insiirance, pro- 
fessional eerlrices, transportation, education and - 
health, . ^ . 

CONSinyi^ RIGHTS AND RESPONSIBILITIES ^ . - ' 

Includes consigner aGtipn, complaints, laws, legal 
papers, safety, enw^ and environmental concernsv 

BASIC ECONOMICS IN THE MAROTPLACE - / 
Includes basic chwacteristics of the U.S. economic 

syst^ arid factors affecting ecohomic choices w^ i^^^^^-^.^ 
make as consumers, producers and citizens* 

SOURCES OF CONSl^ffiR INFORMATION AND ASSISTANCE 
. Includes business, government and consumer organi- ' ' 

nations, services , and dnfomation sources\ 

, Consumer, education offers the opportunity for people to exercise an infomfd 
Judgement, about their decisions in the eeonomie syst^. Consumer education needs 
■to" b4 rescued from the image of sharp shopping to become a eeiitral ingredient of 
education for living in American society.: . ^ - 
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D SERVICES ^ - ' ' 

EDUCATION CENTER 

was established in 1973 ^at Eastern 
ligan Department of Education using 
iendments of ^1968* ' _ " , ' \ 

>nsum^r Education Center vas written 
,eling Centers ^of Michigan, ' i-n an 
of people as seen hy representatives 
nd community ser-^Hce organizations, 
ted as the home for the Center^ because 
istration to support the develdpraent " 
ademic disciplines. . , 
been a leader in the preparation of 
theastern Michigan serving a 'geographic 



area which ihcludes^ 80 -percent of Michigan's population, 

/ "fhe Cetiter, under the administration of the Division of Field Services , has- 

/linkages^ to the Colleges of Business, Human' Services, Education and Arts and 

? ' " ' ■ , . ' , ' 

Sciences. ' / ^ " ^ 

The g6al o€ the Center is to expahd and strengthen consiinier education pro- 

■ * ^ _ • ■ \ 

grams in Michigarf schools and communities* In order to reach this goal, the 
Center provides the following services: . . ' e " ' . 

1,^ Teacher education through credit courses ^ workshops ^ state and regional 

conferences s newsletters and publications* ^ 
2*= Consultant , seryices to educational agencies , government,^ 

, business and comuunlty consumer ' groups 
3* A loan collection of teaching-learning resources for preview, 

e'valuatlon and professional development of^ teachers* The Center 
'has. linkages with Michigan's Fegional Educational Media Center 
network (RMC) to Identify, purchase and circulate consumer 
media for classroom use* ^ y-"' 

The Center staff includes two prof esslohals in ^-^onsiimer education 5 
consultants from University faculty and from outside the University, a 
secretary'-Tibrarian staff ' and a graduate assistaiit, ^ , The annual 

budget of the Center, is approximately $8 5s 000 5 with expenditures for per- 
sonnelj consumer libraiy purchases 5 printing and mailing 1 communications, 
. travel and. overhead costs. 

Mi Advisory Committee to the Center includes the following list of 
-Michigan 's leading- consumer representatives of business 5 -goverimient, edu^- 
cation and community consiamer groups, - ' ^ . 

Business : 

Better' Business Bureau^ Detroit Emery Gravelle 

Chajnber^of Cdramerc&j Michigan WilliaiD Wickham 

^ Detroit Free Press . * . . \ . * , % . / . . . . , , Trudy Lirtennan 
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Michigan Consuiner Finance Asso on Richard Marcus 

National Bank of Detroit- Daniel Voydanoff 

New,Y6rk Carpe-: World \ . .... ^ I * ^ , - Philip Laux 
General Educ_ation : 

Counselor^' Cherry Hill Schools ^ . Paul Williams 

High Sch- ol Students Rotating 

, Michigan AssociHtion of School Administrators Donald Currie 

Michdsan AssociatiQn of Secondafy School Principals * * . . . Robert Hall 

^ Michigm Dep^tnient of Education Barhara Gaylor 

Mlchigaii Education^ Association . * . Karen White 

Teachers East Detroit rederation ^. ... . Jill Parish 

- - Teacher^ Crestwood Schools . . Thomas Messner 

Vocational Education^ Oakland Schools i . Marie Schrag 

Government s ' ' ^ 

Detroit Office of Consumer Affairs . , , . . , / - * ^ Esther Shapiro 

Michigan Consiamers Council Linda Joy 

Non-Profit Organizations; J ' ^ . . . 

Consumer .Research Advisory CouhyiiL " ^ . . . . • Alfreda Riley 

Credit Counseling Centers^ ...... * , * Alhert Horner 

Lay Member ^ ^ \. .......... ^ . . Lorraine Beebe 

Mott Foundation \ . Marilyn Steele 

United, Auto Workers^ Consiamer^jAffairs^ * * ^ • • - - • Mildred Jeffrey 

University : ' ; . ' _ , ^ ■ ^ 

Eastern Michigan University - ^Aca^dCTic Affairs , , . . , ^ * James, Magee 

MJ - Academic Affairs ... ^ . ... ^ . Raymond LaBounty 

Mi = Business Education ^ . ,Jobert Ristau 

EMJ = Cohtempprary Issues and Tsycholo©^ Monroe Friedman 

MU> Economics . . , . . . . . \ . , \ * * . * ; * ^ Young'-iob 'Chung 

EMU - Educa/tion . Jack Minzey 

EMU - Field Services * . . ^ Earl Studt 

MJ Home Economics ......... , . , . Billle Lou Sands 

- Michigan State Universitys Cooperative Extension Service . . Johne Criner 

Wayne State University ........... >^ , Mary Jane Bostick 

A summaiy of the major accomplishments of the Mi^igan Consumer Education 

-'^ , ^ ■ ' c .'-3. . . ' - * 

Center prior to 1975^76 incTudes: 

i * 

1. In-service works'hops in consuiner . education throughout Michigan. 

M ' '■ 

2. Multi-disciplinary graduate credit, workshops in consumer education at 
Eastern Michigan University. ^ ; ■ 

3* Annual statewide Michigan Consumer Education Conference for teachers, 
administrators and representatives "of busiriess , ^government and the 
community.,, ' ■ ' . ' . ^ ' 

.■ Development ^ o^fi . Michigan Student Expectations in Consumer Education and 

I , a . standard Test of xConsiamer Knowledge for= secondary and VAiilt ^programs. 

Consumer .education resource collection of films ^ media kits , eurriculum 

\ ' , . ' ^ 

'" , guides and textbooks available, for loan and evaluationt ^ " ' . 



® OBJECTIVES AND ACCOMPLISHMENTS 1975-75 

The follawing objectives of the Michigan Consumer Education Center were 
written^ in the proposal which was fimded by the Michigan Department of 
Edueation in 19T5^76« Accompli staaents related to .^each objective are described 
in this sfection, ,An evaluation of the Center *s effectiveness in providing 
these services is included on pages 30-^2 of this report* ^ ' " 

GRADUATE CREDIT WORKHOPS Am c6URSES - . 



. Objective 1 . A gra^ua^e credit workshop will be offered on the campus 
of Eastern Michigaji University in the summer of 19J5. ^e purpose of. the 
interdisciplinary workshop /will be to design a semester course in Consumer 
Economics based on Michiga n Student ^pectations in Consumer Education , 
using' corapetency based education technitues^__ An enrollment of kO teachers 
is expected. Faculty will be selected from t®le^-depaxtments at Eastern 
jMichigan University. ; ^ ' 



The 2-week graduate workshop was held August ll--22^ ^1975 at Eastern Michi» 
gan University with ^8 participants representing 2^" high schools j 5 .middle 
schools 5' 2 adiilt and evening youth pjograms and one elementary school, 
^ - Goals 5 objectives 5 and learning activities,^ were developed for a semester 
course based on the topics ^ ideritified in Miohigan Student ^pectations in . 
Consumer Education , Appropriate classroom resources were selected from the 
■Center's resource collection- " 

Five Funded Consumer Education Project Schools in Detroit, Farmingtonj 
Houghton-Hancock 5 M^tin and Ypsilantl sent representatives to the workshop 

who adopted the workshop product to meet their local needs . A^ report of the 

■ - - " ^ - '^^ - - 

pilot programs will be available from the Michigan Department of Education 

^ ■ ■ ' ' ; .. ' ^ . 

after June 1976. ^ . = 
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Faculty and Staff of the 1975 Consmer Education Workshop 

Gwen Raichbaehs Home Economics 
Dr. Charles Monsmaj Political Science 
Rosella Bannister , Michigan Consmer Education Center 
Alhert Bslskus, Administrative Services and Business Education 



lectiva 2 : A, graduate credit, course in consumer education will be 

offered through the Eastern Michigan Unive|*sity Division of Field Services 
at Mt. Clemens^ Michigan in the fall of 1975^ ' - ' ' ; 



"Teaching Consumer Education" a 2--credit hour course, was presented In 

O - - - *^ 

September-December 1975 at Mt. Clemens High School with 12 participants en- 
rolled* Credit could be earned in home economicSs business education or 
political science^ ^ The pa^tieipantc developed units in consumer education 
and collect'ed, evaluated and organized files o^ current. information for 
classroom use* .-^ * §3 



Ob J gctiye_3 - The Center will encourage Eastern Michigan University 
to develop iriterdisciplinai^ coursis* in consumer education oil the under= 
graduate and graduate level. * " - 
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, Within the ne*^ Indi^ri dualized Studies program at '"Eastern Michigeii UniV'er- 
8ity,^a= student, may ^pelact a program from several department a based ;on indivi- 



^ j^al profeEsional nefedg in consmer affaire < 



In Februa^s 1976 the Center aponeored a meeting of faculty ^ administration 



and selected graduate ptudents to diseusi consumer progreans at Astern Michigan 



-Univfrsity. The meeting highlighted existing programs/ in consiamer edueati&n 
and illustrated the needVfor increased co]omunieation and eoope^^ion in futile 
program development. , v\ ' ^ \ \ 



Ob J_a 0 1 i Yi: :k: f ~A-mi-n ^ mu^^ o f l5_Lljig ^.r^^i o g workshops will he provided to 
^MiofiigM. "^uc ati onai ag en cTei ^and~c6M;vOhI'^ " c on~itH5e^r^'gro\^ffi^""uyo^^ 

Objectives of the wprkshops will bei 

a. To provide information up--date for teachers In consmer 
- ,( ; education content Md methods* \ . ' . . 

b* To Identli^ Wid ^evaJ^ua^ of implementation, of , 

'.i \ consimer edu|atlonp ^ . ^ ■ 

c# To .assist in|the dfevelojmen't of consimer education imits 
and-'course outlines j .using Mi^iRan Student Expectations 
in Consumer Egucatlte t \ ' ; 

,d- To identify a|id evaluate consmaer education teachlng-f ^ 



learning resoi 



'ces suitable f or -clasiroom use. 



-The folloi^liig insarvice w^orkshops.ajid, presentations were conducted by the 
mchigan Consumer Education Ceiiter staff and consultants i 



7/1-3/75 

7/a&/75 

lO/li*/75 

10/22/75 

11/11/75 

11/21-22/75 

12/9/75 

3/11-12/76 

3/16/76 

I4/1U/76 

1+/28/76 

h/29/76 

5/6/76 . 



Northern Michigan University Consumer Education .Workshop 



Oakland Unlveriity 



Industrial Edudatlon Class 



Lansing Elemental^ 
Oakland University 



Elementa]^ Currieulm 



Principals Meeting ' 
Elementary Currloulum 
Concordia College 4 Consun?.er Education Session 
Port Hiiron Consumer Education Inservlce 
Eaton Rapids High School Insdrvice 
Battle Creek Consiamer Education. Inservlce 
Flint Consmer Education Inservicep Constoer Frobl^s 
Flint Consiimer Education Inservlce , Consumer Resources 
tanslng Woodcreek El^ientary Inservlce 
Cherry Hill Career uay ° 



Attendance 
30 
35 

15. 

U5 

28 

150 
20 
k5 
15 
ho 
30 
15 
60 
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5/12/76 ■ 

ife ■ 5/19/76 
5/19/76 



Merriman Elementary Insarvlce 

Flint Consumer Education Inservloe, Values and DeeiBione 
ROTauluB M^entaiy Ineervioe - , 
Flint Consumer MuGation Inserviee, Credit. 
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' Attendance/ - 
50 

20 . = 
20 



The Ingervice workshops or presentations were designed to meet local nee.ds 
vi^le ineorpi5rating the Center's Inaervlce objectives listed above* 




Q]b J ec tiv^ _5 1 Kie Center will Qoiitlnue to provide support for Michigan 
colleges and universities in the development and implementation of wrk-- 
shops and courses in consiimer affairs. 



At the 1975 Michigan Consumer Education Conference one of , the concurrent 
sessions was titled, "University Programs in Consumer Education*" Representative 
from Wayne State University s Michigan State University Western Michigan tJniver-- 

: , ; ■ ^ : ■ ^ _ " " •■: - y : -^^^ \ 

sity and Florida International-University of MiMai discussed curiient programs 
and future trends* ^ : 

/ . : ■ . ^ . ■ ' . I ^- i; 

In addition to the work done at Eastern Miehlgan University the^Centel* 
participated in workshops ^ meetings a^d Qonferences at Northern Mi^l^igem 



University, Oakland Unlvers^y^ Michigan State University and Co|{cordia College 
during 1975-76* 

CONFERMCM ^ ' 



' 6b,1ective 6 i . A second annual .state-wlde Michigan Consumer Education ^ 
Conference will be held at the Kellogg Conference Center, Michigan State 
University on October 30-31 , 1975 i ^ith representatives from education^ 
business and goverraient , . 



The 1975 Michigan Consumer Education Conference was held on October 30-31 3 

1975 with over ii 00 registered participants and guests. Topics discussed 

during the conference InGiudedi ^ , • = 

Consumer Education ~ State of the Art 
. Law and the Consunier, ^ ■ ' ■ ' 

' ^ Demonstration Models in Consimer Education • 
' - " University Programs in Consumer , Education 

New Directions in Consiimer Education 
Adult Consumer Education Programs ^ / 

Grantsiiianship — Writing Consumer Program Proposals 
Food and Nutrition Facts and Fads . . 
. Gonsxajner Mathematics 
' Economics and the Consijmer ^ 

Consumer Education through the Newspaper . ' 

Consumer Education Media Preview 



Consumer Educator e at the 1975 GonsiMer Eduoation.Conferenee 

Judith Thelens Consumer Consultants State, ^ployees: Credit Union 
Dr. Rita Richeys Wayne State University 
Marlin Gerbel*5 .KalMna^oo Valley Comaunity. College 
^ Sue McKays Chamber of Comneree, Kalamassoo 



Oh,iective 7 : The Center 'will participate in a minimim of 8 state, 
regional and national conferenees in consimer education and will provide 
exhlhlta and raateriale when appropriate, \ 



The Center staff participated in the following conferences in addition to . 
the 1975 Michigan Consmner Education Conference reported in Objective 6. . " 



.9/24/75 Michigan Assoelation of School Atoinistrators 

, 10/17/75 ^ MiehigaA Council for the Social Studies. 

ll/lU/TS . " Michigan Business Education Association 

\ 11/17-18/75 Midwest Regional Consumer Education Conference, Terre Haute 

12/3/75 MichigM Association of Secondary School Principals 

12/6/75 MU Metric Mucation Conference ' '■ .. ' ^ 

' 2/lk/l6 Conference on Student Consmier Issues 

2/26-27/76 m)OE Pilot Consumer Education Projects Conference 

3/2^/76 Consumer Responsibility Gonference~Michigan State University 

6/2/76 Midwest.^ Regional CAP Consmier Conference - Indiana 

6/23/76 Michigan Vocationftl Technical Education Conference 

. , ■ 16 ■ ■ , 



MICHIGAN INTER'UNIVERSITY CONFERENCE 
ON STUDENT ^ CONSUMER ISSUES 

Questions concerning the expansion of conoimer aducatiori at the uniYeraity 
level have o^ten been raised* To fij^ther discuision of this queition among, 
imivereity students th^selvesj a conference was plajiiied with ^li^ following 
purposes in minid^ l) Provide participants with a cor^^?pf infomation to share 
with home campus c^munities 2) Provide a forum for Btudents to discuss 
common consmnar issues 3) Provide an opportunity for students :to link with 
consumer groups and . k) Gain input on student needs in eonsmer education at 
the university level \ " , - / , ^ 

■ - ^ " - ■ - - • ■ ' - ' 

=ftJ^..-;fiesu^%=Q^t^Bv4dea;-=a, nnnfLmx^tn r^ nn R tudent Consumer ' Issues was held 




at Eastern Mit-hlga^^-«fli^r^sity on 13-l^t 1976. /l^e coiif 



-7 _^ _^ 

"erence was 



Jointly sponsored by Eastern Michigan University's Off/ice of Student Life and 
the Michigan Consimer,Edueatibn Center- ' ^/ < 

There wire sevehty persons In attendan^ee 'r^ t«r:M±ch±gan Univer^ 



sities and colleges* ^ V . . _ . 

The conference consisted of speakers j p^^nel discussions and the adiQinlstra- 
tion of a ''Survey of Student Needs in Consumer Mucatlon at the University lievel,' 

State Senator Gilbert Bursloy discussed "Students as Congijnierp of Education'- 
at the Friday evening banquet, 'Phe Saturday luncheon speaker was Jeffrey 
Edelstein of-the Federal Trade Conraisslon in. WashihgtoniD 
question, "What is the Federal Trade Comanission Doing for Consimers?"^ 

\\: A series of panel dlsciiSBlons took place throughout Saturday: _"Students 
as Consmers of^Education" led by student leaders from various Michigan schools^ 
"Financial Aid " Whose Needs Does It Meet?" discussed by Eastern Michigan Uni-- 
verslty Financial Aid Office employees; ''Landlord-Tenant Rights'- and "Pood Co-o'ps 

' ■ 17.. " . .. 



B^o^ CQhsmeriim" 1 persons active in these areas i " Student s ai Agents 

of Soeial Chaage" led "by Joe Tuchiniky of Publie Interest Resewch Grcfiip in 
MichlgML (P1RG3M)| and "Studanti ia Consumer Aotionu' led "by Joha ltoapPs Direotor 
of the Washtenaw County Consimer Action Center Md Dr. Monroe FriedsiMt Direetor 
of the Center for the Stuc^ of Contempor^y Issues ^ who have hoth led programs 
which Involved student activity in the aonsumer field. 

The results of the "Survey of Student Needs in Consumer Iducation at the 
University Level" shewed that ^he students present felt there-was -a need^tfor^^. 
aoursee in consumer education at the university level. Only one the 30 
respondents to the survey felt that they were not needed. When asked if an 
appropriate currioulum in cbnsumer ^education was availahle at their university s 



^yg^^^WspOTdte^'^nQT^*^^^^ 

curriculum was available* ^ t* - ^ ^ 



^ When respondents were askfd to indicate the" importanee of specific 
consiuaer education topics p the top priority categories werW^^ following^ 



"Consumer Complaints and Aetidn" and^"Bankli^ Services." The low priority 



it ms were "Values Affecting Conaumei* Behavior" and "B^lng Clothing.." 

Approximately 60^ df thr respondents were considering a career in consmier 



education or constmier affairs mm opposed to about kO% not considering this 
area as a career. This survey is o^y" a small indleationp hut. It does point 
toward a need for the continued development . of consumer career and consmer 
education competencies at the^ university level. 



Thm Most Requested PutlloatiQn of the 
MlsMgan Gonsimai* MuQ'ation Center / 



PUBLICATIONS 



"^ ^Ob^eotlva B i . The Center's Nwaletter will he wltfben and distrihuted 
hi^monthly to more than 5000 ^educatore and ccaraaunity groups during the 
fohool year.- ''^ . ; 

The purpose of the newsletter la to Inoraase awweiaeBS and provide 
information regarding eonferenoea'^ workshops, elaiiropm' reaouroea- a^d 
current eonaumer iBiues* ' 



B±K issuea of the Consmer Education Newalette'r wire puhlished, including 
artielee dealing Jwith the following topics f ^ > 

Anniuncenente of Consumer Eduq#.tion ConferepceSj Workshops 
New Office of Consumera EduGations U, S* Office of Education 
Coneimer Education Resolution Michigan ^ Sec ondf^ School ^ 
Principals - ' ^ / 

^ Media Listinga Availahle from Consumer Education Center 
New .Puhllaations. for-C^ ^ 
Michigan Guidelines in Gdnstmer Iconomlca^ 
191$ Survey of Consumer Iducatlon in Michigan Schools . . 

' Graduate Study Opportunlt lea in Consumer Education . 
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OMectlve 9 ; ^ Th^ Canter will prepare new publieatione as req^uastied by 
' MioUigaa ^^onSTOer educators* Titles proposed for 1975*76 ineludei 

Miebigto Laws iJ^Coniumar Affairs 
' How to Design a Filing ^steni f or Oonsijmer Ediieatlon^ Materials 

A Directory of State and Local Aganoiei Providing Coris^er 
, 'AsslBtanoa and InfoOTation 

Bibliogr^hies ^ ' ^\ I ' ^ ^ v L _ _ 



Amoi^ ^tbe naw^ publications of the Center in 1975*76 arai ^ ^ _ 

, . 1976 Edition^ Cone^er Mucatlon Resot^ces Catalog _ ^ 

How to pasign a Filing . Syst^ . of Consumer, Education Materials 
^ How to Design a^DireaWr^ Local ConetMer Mucation 'Resource 
Peoples Agencias and Field Trips ^ 
A Guide for Daveloping: a .Lqcal^ in Coneumar Education 

'^ ^ ..New and .Revised Bibllographl 
:/;^^-^.Advei^sl3gg . ^ ■ 
Biilngiial^''^ 
Budget ing^--4^; 



' Credit, ■■^-—tfh. 

Deciaipn MaMng^?^ 
^^Econanlce / ^ 

„ Elementary Educatio n 

FuneralB ^ 
^\ OypE and frauds 
Michigan Consumer Laws 



Health sAd^llutrition ' j "\ 
Housing ^ , I 

Insurajice . i . .. 

-Iatardi^ci,pll"n^*y Approach 
.Jow IncOTe :l 
^MeBrlcs^__^_ . . ■ 

Older Amerle'anr-'--^^^ . 
—Rights and ReaponsibllitUes- 



Savingp and InyestSentl^ 
Values and Goaie . 
A Teacher's Handbook* 



LIBRARY SMVICES- 



V 



> Ob J active 10 1 The Center ' s libraiy will continue to adid materials to 
its connection of teachlng-'learniii resources. 

Loan copies of flljmss madia kitis^ texts ajad^currioid.um guides will be 
clrculatad for preview and evaluation purposes. It Is es^ected that tha 
Center will receive a miniinm of 1500 raquests for loan items/ 

.Center staff will assist educators and the 22' Regional Mucatlonal 
Media ^Center Directors in the identification of appropriate consumer educa- 
tion resources for classroOT use* *r\ ^ 



*^e Michigan coifsumer law handbopk was developed by the Consumer Interests 
Committee of the Michigra Hode Economics Assoeiation and cirQUlated by the 
Ml diigan Consmer Education Center, • 
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Eduoatqrs and Studante JUse . 
the Center's Consumer Sdufeation 
Libretjy Colleetion of Media^ and Materials 



. During 1975^769 "the Center purGhase^ the foU'wing items for its loan 

-litrar^-eQil:eotioni_=_^;ii. - : __■ , ._. _ -_ : _ ' ' _,_._^-\\ - 



16 fi^s ■ \ . . ' 
13 meftia kits 
kS hooks ^ , ,C . \ 

' 3 gamei ' V ■ 

The following chart shows the numher of lt«s elroulated in 197f^76 as 



cc&pared to 197^-^75: 



Numher of It^a in 
Collebtion 1975-76 



Flljns 

Media Kiti 
Books 

Simulation QBrnm 
Fiijastripe 
CasB^ttes 
Vertical File 
Jtetterlals 




Circuiation 
Total 1^75^76 



11€1 
738 
h3k 
59 

, 7 
22 

925 



Circulation 
Total 197^-75 



3k6 
67 
30 

5 
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The Miohigan Coniuaer Iduoatlon Center maintains an exteneive library of 
consumer education materials. Due to the l^ge demaiid f or these materials s 
'%lie Gantw wae forced to limit use of ^ the Center colleeti preview/and 
evaluation purposei rather than general .Glaseroom use* In order to meet the 



-need, of teacHers^^f^ euoh materials , a relationship was estah- 

liehed with the 22 Regional Educational Media "Centers (RMC) ttooi^hout the 
stata, . ^ . 

Working with a oommittee which included Center personnel and RMC repre- 
ientativeSs applioation was ma Michlgto Departoeht of Education for 

funds to be used for the'purqhaBe of oonsvuner education media, Thfe acquis!-- 
bions would become a part of the pema^neht RMC coUectipns for diitrlbutlon ^ 
among local tfa^chers* ^The objective was to provide on a one time basis t a- 
minimum oolleotion of needed coniumer education ^media^or classroom use* . 
' A grant of $^8s^400 ($2s20d for each of the 22 RMCs) was obtained from 



the;MichiganDepg^tmeht of Education, Division of VoG^^ and Technical 

Education Services* Following this 5 a list of appropriate medi^ was developed 
based on Center experience and covering, all the majoi* consumer education ^ 

_ - ^ ^ :^ \ ^ . ^ ' ^ 

topic areas* Local RIMC directors in consultation with lo.cal consumer educa=_ 

■ . ■ . ^ - ^ ... ' - . ' '\ ^ 

tlon teachers^ made final purchase decisions* ^ \ 

All. the funds^ frcai the ^gr^t have now been expended, meeting the program 
conclusion date of June 30^ 1976- = 

A total of 217 films and^63~mtdia kite were pm'chased and distributed 
to the RMCSj based on their individual orders. The bulk of the materials / 
were, received by the RmCs .in late 1975. ' ' . 

A prellrainkry evaluatioil of the utilization of these materials to date - 

^ : ' ■ ._ ^ 1. ■ . 

has been made, A survey was condupt^d of the 22 RMO directors^ a-sking what 

their records showed in terns- of number of requests ^ nimiber of viewers, and 



:^ student or teagher evaluations of each item' pm*chaEad, Fifteen of the RMC 

' air eat or s had returned the form t>y^>^ly Jime, 197Sp ^ . * ^ 

' »*" 

\ "\ The results of the survey ^are necessarily, fragmentfia^y due to the short 
time that these materials have been in circulation. Most respondents qom- J 
mented on the- fact that the materials i^ere not ifteluded in their ^ catalogs and 
had been in.^GirciO:'ation only half of the years if. that ^ so- us6 reports were 
not reallyaocurate as a long range Indloatpfp ^elve of the fifteen reports 
specif ically - qotoented that use should he higher next year * ' . 

Eyen^ given the limited usage ^ , the range in response 'tras drMiatic, In ^ 
two ^©ICsj the .materials vere not even in general cireulation yet and in 
two others each film had_already=^"been bprrowed-an average/of 10 times in one 
case and 15 tmes'ln.the other* " ' 

/ One. KMC director reported a full year's use of thf materials \ in just 
hal(..jthe ye^ sal'^d^ that^ "from^^thC~^du1it o^ us^^ in the^^ past 



/ 



^t.hrea--montha=it-T"«tt3r^ "CO purchase duplicate copies of most of 




TdtalBj-for^^fet^S^hey are^jjoi^^rffi/^M^ time^ reported that individual 
items had been requested 971. times. ^ It wa.s obvious that use rate on films^ 
was much higher than that for media kits. ' Only a few HEMes f ^or:ttd the 
.number of persons who had seen the mediae but projections based on these 
figures woi^d estimate that 5O5OOO students ha:ve viewed the media up to 
the present time, • 

No evaluativfr comments are recorded by most EMCs so no\ report of the. 
^tudent and teacher response to the materials can be made at tAls time. The- 
SEMC director^^ were_ almost unanimously -poaitive in unsolicited comnients 
which they madde about the receipt '^d future use of these materlalsv: \ 



Objective 11 1 The- Center will clraulate the 21 publications airead^f 
compiled by t^e Center staff to educational agencies upon req^uest., . Titles 
inoludei * .V 



Qq^B^mBT .Mucation Resoureei CatSog^ "^"^ — =^ ^- - =^^™=^.__.^ 
Miehig^ Student ffi^ectations in Consumer Education . ... 

Test of ConsTOer&iQwledgtf --Based on Student 
Directory of Consumer Resouree PerBons in Michigan"^ Cbll 
"°TJniv¥rlities~~' ' , = . 

Concurrent PerfoMaBae Indicators in Career and Consumer Education 
Careers in Consider Affairs . , . 

Bibliographieg — Budgeting ^ * Low Income , ^ 

Credit ^ Older Americans — 

^ . EconOTics - ^ .^..^ Housing \ 

^ \ Elementary Consumer Education / 



During 1975-76=5 the Center recie%^ed a total of SsPltO req^utests for free 
publications. It is estimated that another 2000 publications were distributed 
at woi^kshopSj conferences Md to visitors to the Center, An average of 5 
^persons per day come to the Center to use or borrow"'lltrajry materials for a 
total of approxliaately . 1200 visitors per year, . - 



COHSULTAIIT' SERVICES 



"k: 



ERIC 



.Ob.leGtive 12 : The Center staff will provide a minimum of 50, cdns\altant 
services related, to consumer education curriculumg methods of Impl^enta--- 
tion^ teaching-learning materials g and teacher education to educational ' 
agencies and i^ommunity groups ^on request. - 



The following consultant meetings were scheduled in 197 5*^76 • 



Nature of Consultant 
Servioes 



T/16/75 ^ / Concordia College 5 Curriculum 'Coordinators 
7/23-25/75 Wayne State University^ Consumer Education. 

Project PACT ' ^ 
8/6-8/75 Wayne State Uhivrtsityp Consumer Education 

. ^ Project PACT 
9/9/75 Wayne 3tate University t Consumer Resources: 

■ r Project ^ ' ^ ' 

9/10/75 , Calhoun Area Skills. Center 
9/l2*-13/75 WaTOe State University, Consumer Education 

^oject PACT 



Conference planning 
Module Development 

Module Develo^ent 

i 

Advisory : . 

Program Development 
Module Development 
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Nature of> Consultant ; 
Services " ■ 



9/lf/T5 
9/l8/,T5 

10/8/75 

^7io/io-ii/75 
10/23/75 ■ 
10/27/75 ^ 
ll/U/75 
11/7-8/75 
11/10/75 
11/19/75 
12/2/75 
12/l;/75 

■ 12/11/75: 

12/17/75 
1/7/76 — 
1/8/76 

'l/ig/76^ • 
1/13/76 
i/20/76 
1/21/76 
1/22/76 

1/23/76 
I/23-2U/76 

1/27/76 ' 

1/27/76 
1/31/76 
2/U/76 
2/5/76 , 
2/9/76 ' 

2/10/76 



Flint Adult Consuaer Education ^bjeet 
Michigan State Univeraity, Humaii leolo^ 
, Department • ■ ' ^ 

Flint 'Community Schools, loonmles/ 

Consumer Course., . ' 
*^H^i¥^tate University , , Consumer Resources 
. Project ' 
Wayne State University, ' Consumer Education 

Project PACT ' - - 

Ypsilanti "High School , —Consumer Education 

Committfee . . » 

Michigan Department of Education^ Consumer 

and EoonOTic Education 
Michigan Department of Education 

We^ne .States Univereity g Consumer Edu^eation 

^ Pro'ject PACT ^ 

Michigan Department of Mucatlont Metria 
Education Referent Group 

Michigan Department of Education and 

'. Olivet College ^ . 

Ws^ne State Univeriityj Consumer Resource^ 
. / Project ' 

Michigan Department of Education and 
OlJ^vet College ■ _ 

Michigan Department, of Education and 

- plivet College" ^ ^ 

Detroit Puhlie Schools ^ 
^^HQliHi^i^chpol^ . 

Michigan DepStffient=of=Eduaatlon 

Baton Rapids High Sohool ^ 
Flint Community Sshooli 
Ypsilariti High School 
Oakland University . 
Michigan Department of Education . . 

Southf ield Bank ' ^ 

Wayne State Uniyersity ^ Consider Education 
; Project MCT ' '^' ^' V ? ^ . / ^ 
Michigan Department of Education ^ Pilot 
Schools , \ ^ ' 

Calhoun Area Skills Center 
Ypailanti High School 

Whirlpool Corporation - 

Livonia Puhlic Schooli 

Michigan State Univerelty and OaMand 

University ' ' . ^ 

Michigan Department of Education and 

Olivet Coll eg a « • 



Advisor^ 

Consiamer Conference 

Planning 
Advlsoi^ ' 

In-Service Develop- \- 
ment 

Module Deveiopment:^^ 

Advisory 

Advisory 

Guidelines and Per- 

. foroance Objectives 
Module Development 

.. Advisory 

. Perfonnance Objec-^ 
tives - : s ^ 

Advisory // ^ ^ ; 

Perfomanee ^^yec- 
tives . J 

Parformande Objec- , 
tives \ ' 

Inservice Proposal 

Com7se Development 

Guidelinea and'Per^ 
forroance Objectives 

Inservice Planning . 

Inservice Planning^ 

Advisoiy 

Proposal^ Development 
Guidtlines anfd Far- 

fomaiice Objectives. 
Credit Infomation 
Module Deyelo^ent/\ 

Conference Plarining 

Inservice Planning 
Advisor 
Consumer Careers 
Proposai Development 
Elmentary Consider 
. Education 
Performance Objec- 
tives 
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'Nature of Consultant 

Services 



. 2/23/7S 
2/2U/76 
a/s6/76 ^ 

2/27/76 

3/U/T6 ' , 

3/9/k. 
3/22/76 
*3/2U/76. 

3/25/76 

3/29.-if/3/'76 

it/6/76 

lj/13/76 

U/23/76 . 
lt/27/76 . 
U/29/76 , 
U/30/76/ 
5/5/76. ■ 
5/16/T6 

5/21/76 

5/25/76 

5/26/76 
5/27/ffe' 
6/2/76 
^/8/76 ' 

\ 



Wayne-Westland Sehpols. , " 

Bellevu© High SctitfoJ- . 

Cadillac High Sehooi - ^ j_l 
. Michigaji Department of' EducatipiVs^yiSiiot 
Schboli - ' ^ ' 

Michigan Department of Education 
' Michigan Departmant of Education 

X ^ . 

4!ichigan Department of Education. / ^ 

Wayne State University / Go^iam^er Reaourcee. 
Project \ 

Michigan., Department pf Educati'On . 

General Motors Corporation ... -.^ 

United States ' Off ice of Education 
Consiucie^ Educators of JMichigan ' 
Michigan Department of Education ^ 

Michigan Department of GoOTerce^ 
Eaton Rapids High School 
Future Homemakers of-* Anerica Contest' 
Teacher Yvonne Rush - 
Conamner E^uo^ors^ of Michigan , 
Mlchigaji Depaj'tment of Education , Life ' 

'Role Competencies ' 
LaRaza Michigan Citizens ^Advisory Committee 

Calhoun Comity Community Action Agency 

Haalett Elenentary Schools . ^ 
' Wyandotte Rooseyelt High. School 
-FJLint Adult Consumer Education, Project 
Montgomery Ward^ Flint Cfianmunlty Schools 
Coimiinity Action Agency and Consumer Coalition 



.Proposal DpveloOTent' 
Program Development " 
Prograjn Develojraent 
Advisory ^ ^ 

Guidelines 
Guidelines and /Per-' 

f oraiance -Ohjeotiyes 
Consimar Education Co* 

ordlnatlng" Connaltt ee 
'Adv^iso]^ ^ ; - 

ConsOTer Eduoationf \ Co** 
ordlnatii^ Cbm^^tiae 

Gons^er- and Economic, 
Educatipn 

Proposal Reader 

Ad'^scry 

Consumer Education Co- 
ordinatAng Committee 
Materials and F^ogram 
^ogram-^Development 
Cpnte^t ^ Judge . . ^ ^ : 
Career /Consumer Module 
Conference PI toning ; 
Advisoiy • 

Bi^lingual Consimier 7^ 

Educatibn 
Low-- Income "Conference 
' Planning ^ 
Program Development <o 
Course Materials ^ 
Advisory 
Course Planning 
Low^Incoiae Conference 
^Plaainliag 



. "Ob.lectlve 13 * If glven^the assignment "by the MlehlgM Department of • 
Education, the Center staff will serve as cohsultant,s In the development of' 
a MicbigajL Curriculum Guide^ in Consumer Economies 5 through a state-wide task 
fojiC.ces using the Michigan Student Expectations In Consumer Education as a 
foimdatldn. . ^ ' * * ' 



* In October^ 1975i Dr. John Porter, Michigan's Superintendent... of Public 
Instruction,. /called a meeting of representatives of Eastern Michigan University 
Olivet' College and^Mchigan Department of Education to discUss consimer and 



economic education in Michigan schools. Dr. Porter asked that the Economic 

Education Center at Olivet College and the Consumer Education Center at 

Eastern Michigan University cooperate in the development of consijmer economics 

performance ohjectives. Following 12 work sessions with the EGonomic Education 

Center and Michigan Dep^artment of Education representatives t a draft of per*- 

/ ■ , - ' 

formance objectives have been developed, 

Concurjently^ Center staff. has served on a committee that has developed 

a draft of /Michigan Guidelines in Consumer Economics* 



QtijLggt 4vg__ 1^ : Tlua Center staff will 'continue to provide conMl^tant 
s^ervicfes in career education^ metric .education and economic education with 
emphasis on mutual responsibilities and cooperative efforts* 



Qljjectives 12 and 13 list and^ discuss the Center's Involvi^eat in ob^bbt^ 
metric? and economic education programs in 1975-76* 



' ' Objective^ 15 : ' The Center staff will serve on the Wa^he^State Univer-^. 
sity ^Consumer Education Cadre Vhich will develop test and distribute com- \ 
petency^ based education modules in selected content areas of^ consumer edu-- 
cation* V . 



During the first year of this^two year projects a set of ^competencies 
for consijimer education have been identified! and performance objectives and 
tests have been ffleveloped. The Wayne State University 'Ftoject staff and 
cadre will identify teaching strategies and instructional materials that 
affect pupil achievOTent, Ten teaching modiiles will be prepared during 
1976-77* Co-direetai's.- of v.this project funded by the Michigan Department of 

Education are Fred Cook, Marian McMillan fiM^^Bita Richeyj.of the Division of 

' ^ ^ ' ' " 

Teacher '"Education 5 Wayne State University* ^ 

^ ' ' ■. - * ■ , ' '. ■ . 



ADULT AND COmiNITY EDUCATION 



QTb J t i V e_ 1 6 ' The Center staff will ifOrk with the Flint Cbmmunity 
. Schools .Adult Education project in the identification and distrihution of 
adult' consumer education modules s teaching^le^nii]^ materials and-^ methods 
of working with adults, 

.A regional workshop will be scheduled after the Flint Adult Modules 
are developed (May-June 1976) in CQOperation wi^th the Southeastern Michlgaji 
Community Education Center Directors, 



The Flint Adult Consumer Education Project is developing' the following 

kits,: ' ^ ; 

, Making a Plan for Spending Health and Safety 

Know Your Commiinity HesourceB Consumer Protection 

Advertising and Information Food 

■ ; Housing and Shelter Girthing 

Consijmer Credit . Tr&nsportatibn 

During, the second, year of the project th# kits will be refined and tested 

in the Flint prograjn. A regional workshop may he scheduled with Comiunity 

Education personnel during,. 19T6=TT# 



raOGRAM DEVELOPMMT 



Objective 17 ^ The Center will encourage the Michigan Department . of 
Education to develop a state plan in consumer education in order to estab- 
lish a common fotindation and give direction to program priorities* 

^fs^. ^ _ _■_ _ 

~- "~ ^ " " " ^ " ' ' ~ ■ ' ' / . 

In October of 1975 the Center prepared a draft of an Action Flan/^^£o:r Michi 

gan Consumer Education which identified possible objectives Iri^'the 'following 

areas I ■ - . 

Directions for Action - A State Plan^ 
Organizational Structure 

Curriculum and Instruction - Delivery SystCTis 
'-Higher Education' Involvement ' ' 

^ Commurrtty^Involvement .. ^ '" 

Evaluation 



While several components of a state plan are now in proGesSi further 



eoordination is needed in order to give direction to program priorities* 
Resolution : 

In Dee^ber -19755 the Michigan Association of Seconda^ SGhool Prlnaipals 

in cooperation with the Michigan Consigner Education Center p approved the 

following resolution regwding Consumer Education: , ^ 

WH^EAS, students in Michigan schools face a complex marketplace requiring 

knowledge and skills in consumer deeision-mal^ngj and 

WH^EAS^ consumer knowledge is not an automatic talent hut must =be learned 

as any other bodjr of knowledge^ and > 

WHEREAS, several acad^nic departments contribute to training students in 

conBume^^f fairs including mathmatics ^ science and language, 
arts as^^^pll as home economics 5 businesi and distributive edu-- 
cation, and the social studieSj and 

WH^EAS, Michigan Student Expectations in Consider Education have been 

identified by a state-wide interdisciplinary cosnnlttee with re- 
\. presentatives from educations business ^ goverment and community 

groups 5 and 

WHERM.S5 consumer education teaching-learning resources suitable for 

classroom uie have been identified by the Michigaji Consumer 
Education Center and are available on loan frcM the Center for 
preview and evaluation^ ^ 

THM^ORE, be it resolved that the Michigan Assolciation of Secondary School 
^: Principals supports the need for the, .development of comprehensive 

'consumer education programs at the local school district level, 

and . ' ^ ' : 

BE IT PIJRTHM RESOLVTOs that the Michlgki Association of Secondary School 
Principals recommends that the Michigan Dep^tment of Education 
take the Initiative to assist local school di s t riot B_ln_Jbhe^=--=— ~ 
preparation of comprehensive Consiamer^Educati^n Curricu]^ Guides 
as they develop their own programs* 1 

ConsiutLer Educators of J^chi_gan> 

In February 1976^ a group of consiamer educators foraed a professional ^ 

association called Consumer Educators of Michigan, The purpose of the group is 



to ejqpand cons^er education and aid professional growth in the teaching of 



consumer education in Michigan, The Center has cooperated in the establishment 
^of this group, , . ' 



Objective 18; The. Center will support the continued operation of the 
Wayne State University Consumer Resources Projaet by aaelsting in program 
development atid in the search for operational funds. 



Thm Consumer Resources Project at Wayne State University was funded 
through a grant from the National B^:^ of Detroit to provide consmer education 
servicei to t^e Detroit a^ea. Housed in the; Uni vera ity Library , the I^oject 
maintains a media collection a^d provides programs for coniumer educators and 
community groups* A program proposal has been submitted to the U, S, Office^ 
of Consiamers Eduoation in an attempt to seciure funds for continued operation 
of the Project* The proposal ^ "Consumer Comaunity Rfogram — Outreach to 
Bilingual and Low Income would develop training materials and train comunity 

i ■ ■ . ~* , 

aides in Detroit a^ea programs. 



BlffiVEYB AND RESEArI 

■ 1 


H ' ■ . ^ ^ ' ■ ■ . - 


. Ob.iective 19 
-tiong especially^ 
and In the applic 


I The Center will encourage research in consumer educa^ 
in the areas of pilot and experimental program development ^ 
ation of technolos^ to the education^ process. 


An 

The Data 1 

A sample of 3^ 
to explore the foil 


Exploratory Study of Consumer Education 

\ in Michigan High Schools ' ■ 

i students from seven Michigan high schools vere surveyed' 
oLii^ qiiestionsr , 



1, What is the present, level of consmer Imowledge among 
high school students? 

2, WhatT-factprs seari to influence consumer knowledge? 

3, Whkt BTG students' opinions. about consumer education 



as la high 



school course? 
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Elisa Beckendorfs Portland^ Oregon Pu'blic Schools 
Deborah KosSs Graduate Assistajit^. MlcMgan Consumer Mucatiqn Center 

EMU Student in Home Economics 



The data of this study were collected In . connection '^th- the preparation 
of a master's degree dissertation in sociology ty Detorah :Koss , graduate 
\assistant.^t the Michigan Consumer Mucation Center, - 



Methodology : ^ . 

1 The high schools Included in the survey were the pilot schools of the ^ 
Michigan Department of Education Intierdisciplina^ gonsumer ^Education Project. 
The high schools involved were l) FarBpl^gton High School , Farmington, 
Z) H^riaoa High School , Farmington,^ 3) Ho\^h ton-Hancock High School, Houghton, 
1*) Martin High School, Martin, 5) Murray-Wright High School, Detroit , 
6) North Farmington High School, Famington, and 7) ypsilanti High School, 
Ypsilanti. Si 



EKLC 



■ =s 

i . 

\ ' -' - . , . 

students in the pilot consiamer^ education courses forffied the expetiioental 
research group* An equal nmnUer o% students not enrolled in a .eonsmer education 
course fomed a control group rrom which- comparisons could be made between 
consmner education students and non-consumer education students. Both groups 
were tested at the beginning and at the conclusion of the Blester. 

Rese^ch InstriMent^ : ^ / . . 

There were three Instruments used in the study i l) a U3 item multiple 
choice Test of Consumed" IQiwledge based on the Michigan Student, &gpe at at ions 
in Cuasumer Education . The scores on the Test of Consmier j^owledi^e formed 
an index of consumer knowledges loWj medima and hl^h. > , 

2) The second instrment was an Opinionnaire about oonsiimer education. 
^ 3) A Background Information Form was employed to assess social class ^ 
■school programs gender, age^j grade levels grade pcint ' ^^erageg work e^eri=- 
ence outside the home, and p,lans for after high schools These variables 
will be correlated with consumer knowledge to Investigate possible Jinkages, 
The data have not yet been fully' analyzed and will not be presented in this, 
report. ' , ' ' , 

Preliminary Results - . . v ' ' ■ ' ^ " 

WhQ.t is the level of consiamer knowledge? The Michigan Student Expecta- - 
tions in Consumer Education were developed as an indication of what high 
school students should know in the area of consumer education. The results 
of the Test of Consumer Knowledge ^ given prior tOrmny of the respondents 
having taken the course^ indicated that the students in thir sample answered' 
k5*'i% of the test items porrectly. 

*' •' ^ ■ 
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This may be an indidatlon the Michigan high school students do not 
possesB much of the basic inforam.tion= outlined as important in the Michigan 
Student Expectations ia ConBumer Education . It is hoped thst exppaura to 
this information in fomal consumer education courses may help remedy this 
deficiency, Post-course test data frOTi this. study ^ when fully analyaed 
may shed some preliminary light on this question* 
What Are Student Opinions Ahout Consumer Education? ^ - 

Opinionnaire results shown belov were the responies of constoer educa-- 
tlon students at tha completion of the tfourse* 

As a aansumer of eduaation^ what is yow apinian ^out a aourse in 
QOrmwner eduaation? ' ^ 

"* 65*3^ of the respondents had a positive respoflse^ while 2^*3$ had a 
mixed reactionp and 10,5? had a negative reaction* 

CormwneT eduaation is cm iitipovtant Qowpse for high Bahool ^tud&nts^ 

70% agreed or strongly agreed,^ 
. ^ Every student should take a aourBe in Gon&wner eduaation as a require^ 
ment for graduation* ' \ 

Of the respondents^ 36.6$ agreed or strongly agreed that a consvu^er - 
education course should he recLuired^ whereas 35^ disagreed or strongly 
disagreed and 28* 5^ were neutraO., ' ■ 

The aonBiimer eduaation 0Ot4r&e has h&lped mm bBaome a more infomied^ 

^ " . -. 

A total of 58* 3? agreed or strongly agreed that the course had; helped 

■ ^ ' . . = 

than to hecome more infonned consmierss while 23, 3f were neutral 5 . and lB*k% 
disagreed or strongly disejreed, 

A. final report of the findings of the study will he availahle on its 
completion. ' 
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' 1976 .Survey of Consmer EduQatlon In Miehigaii Senior High Schools r 

In Janiiary 19T6t the Michigan Consider Education Center surveyed' the 

719 principals of Michigan's public ^nd j:/*ivate high schools. The purpose 

of the survey was to find outi 

— which academic departments are taking leadership in consumer education, 
" which schools have a course or unit in constmier education as a local 
graduation requireinent . 
. - - principals' attitudes about the best way to strengthen consumer educa*- 
. tlon programs, ' - 

1) Of the 323 high schools responding to the swvey, the following academic 

departments were identified as taiing leadership 1 

^ - ■ Home Economics " 526 ^ — Mathaiaties gS % 
Business Educat ion _1T8 EconQmics 39 

Social Studies 98 - Others 6_. 

<■ ■ . ' 

2) 233 high schools reported that they have a separate course or unit in ; 
consumer . education A majority of courses wer-s offered in the 11th or 12th 
grades rather than the 9th or 10th ^ade, 27 schools offered l--year prograns 
while 178 schools offered a 1-semest^ course and 25 schools offered' "units 
within a semester, 

3) majority of principals felt that fOTalas and non--college bound students 

• ■ ' a ■ 

are raQre likely to enroll in a consumer education course thto males and college 
bound students. , ' 

k) When asked the best way to strengthen consimer education in Michigan 

schools 5 the principals saldi / 

Establish a septate course 91 
' Infuse ihfomatioii into existing courses ik _ ■ 
Combination of the above I67 

5) Of the 323 schools responding to the survey, k6 Michigan high' schools have a 

course or unit in consmer education as a lobal graduation reg_uirement , 
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.. . / Evaluating the Center's ProgrMis and Publications 

/' ^ Thomas Messrier ^ , Crestwdod High Sahool 

Susan IQeins Wayne State -University 

evaluation! ' v 

The above description of the activities of the Michigan Consiimer Education 
Center can seen as an evaluation tool which measures accomplishments in 
.terms. of the obj.ectives vhich had been stated for the Centsr/ 

More specific evaluation Instrianents have also been used. After each 
formal group activity conducted by the Center^ such as a conference or vork- 
. shop, an evaluation fo™ has- been filled out by participants. These responses 
have been used on an ongoing basis to modify future programs and adapt them 
to the needs of the groups being served. Results from some of these evalua- 
tions will be cited below, in the analysis of the specific services provided 
by the. Center. - , 

In preparation for this summary report, an extensive survey' oT persons 
who had used Center services was carried out, to provide much basic data for 
an evaluation of Center activities. - ^. ■ 
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Questionnaires vere sent to three hundred seven persons , with one hundred 
thirty- five returnad (for^,y-four percent),. I^is is a respectable :rate of \ 
return for this type of inquiry, ■ 

One part of the ©"mixtion fom was similar for all respondents* It 
attCTptad to assess the usefulness of vaa^ious Center services, asking that they 
be rated as "very helpfuls" "somevhat helpful^" or "not helpful/" The results 
.were strongly positive for each of the services, as is Illustrated in the 
cliart on the, next p^e, which Is a surmaror of all responses. Each of the cate= 
gories had a large majority who evaluated the service as "very helpful p" ^ 
ranging fran &1$ for the Newsletter and Publications to %1% arid 90^ for the 
Loan Library and the In-Service Workshops, respectively* .ihe combined responses 
of "very he3.pf^il" and "somewhat- helpful" constituted 98^ of all evaluations , 
made of Center services, r 

Five categories of persons were contacted in this siirveys including 
1) those local representatives who had coordinated in-service training 
sessions providtd by the Center ^ 2) 1973 and 197^ graduate summer workshops 
participan'bs/ 3) a random sample of Annual Conference attendees, ^) a 
random sample of persons using tjis Center's library loaJi services ^ .and ^ ^ 

5) a random sample of those who actuaily visited the Center or utilized 
its consultant and advisory services is soie way. J — 

It is informative to note that of all qLueBtlonnaIre respondents in 
all categories s over Bb% of them have^ taught a cohpvmer education coiirse 
or unit within the last three years. This reinforcesxt assumption/ 
that teachers ■ actively involved in clasiroom settings provide the core op^l 
the Center clientele, and that programs must continue to be\planned primarily . 

to meet the practical needs of teachers. It should be noted, ;ttpreoverp that 

' ' - ■ . •■• ■ ■ ' X \ ^ ' 

many of the general comments elicited by the swvey spoke of expanding the 
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1, The. Michigan Oonsuinir Education Center proviclis a variety of servises to Michigin idueatofg, Will you please 
give m your opinion as to the value of the' folloving: ■ ■ . , 



(optional) 

tm Cbnments on 




jERlOTAL EVPATIONS 



^Perointage totiir do n^t • : 
always .fqual 100,dp: ^.- M 



Center's activity beyond its basic role at the sacondaxy level, into all 
levels of educational activity tram tlMentary to adult* . 

The division of respondents into the above categories allows the focusing 
in on specific services aJid the responses of persons siirveyed because of their 
use of that ^ particular service* Each of these major service: areas will be 
analyzed in turn, using data from this survey and from other sources , 

1* In-'Service Workshops In Local Districts* - 
/ - Twenty-two in-service coordinators were contacted^ of whom fifteen 
responded to the questionnaire. All fifteen ratfed the in-service workshop in 
^heir local district as "very helpful 5" with none responding "somewhat help- 
|ful" or "not helpful*" , 

^our In-service workshop objectives were described to the respondents , 

who were asked, '-How well did the workshop presented by the Michigan Consumer 
Education Center meet th^se objectives?" On a scale of 1 (yvery well") to 
5 ("not at all"), all responses fell into categories 1 {19%) anp 2 (2lf), ^ 
%^th no responses in categories or 5* ' ; ^ 

Corments about the in-services from these, coordinators were uniformly 
.positive,' For^ exajnple: 

— The workshop was excellent. It could . not hme been more- informative 
or better . ^ ■ . = . " 

— The Center's workshops are always up to date and of value to local 
staff, ' ' . ' ' / ^ ■ . 

~. The. In-Service workshop conducted by Mrs, Bannister . , * . was an^ 

' overwhelinlng success, - - . 

~ All of the objectives were met' in our -two workshops * • . . 



iMany similar sentiments were^ expressed by this group of respondents* A 
valuable ' comment which shows the. ef f ect vhich the Center ' hopes all in--services 
will have tos that "a good follov'-up is no^r in progress." ' 

Some specific suggestions for change were made by these coordinators in 
terms of expanding the scope .and the techniques of the workshop sessions* . 

. - Individual workshop participants were also siirveyed immediately following 
the conclusion of each in=service. Responses will not be specified or detailed^ 
but they too have generally been positive* One change brought about by parti- 
cipant response to in-=service programs is a lesser, emphasis on^ formal^presenta- j 
tions/and a greater emphasis on participant^- invblvemen^' ^ along with more con-^ 
c entrati on oh ^ materials immediately useful in the classroom situation* 

From feedback which Center personnel has received from a number of sources i 
it is obvious that the goal of direct classroom applioability must always be 
prominent in the design and execution of^ almost every Center activity ^ especially 
in-service training sessions* ' . 

2-. Eastern" Michigan University^^^raduate C redit Su^er Workshops ^ 
: Of the .1973 and 197^ workshop particlpajits who responded to the 

general Buxvey^ twenty- two (73^) rated the workshop "very , helpful 5" six .(20^) 
called it "somewhat helpful^'' and two ilfsX said that it. was ^'not helpful,'* 
Those who rated in "not helpful" tmade no specific COTttQents as to w^ jhey—feit 
that.^ay * • 

More, specific surveys were made on two occasions of participants in the 
1975 summer workshop. Immediately on completion of the workshop they were 
asked to evaluate the experience^ and in May 1^7 S they were asked how useful-^^ ^ 
the TOrkshop materiais had been to their teaehing experience in the intervening 
year, ' / . 



■ ■ ■ ' ' ■ ' . ., ■ • 



fern inmediate feedback on the ^^orkshop resulted in the folio general * 

. scales of "strongly agrees agreej neutpalp disagrees ' " 

',;'V Strongly disagree" and "ve^ positive^ iomewhat; posit ivfi neutr^p sraiewhat ^, ' -j^'. 

" negative, negative")^ ^ , - ' * . 

/ \ — 93$ felt positively about the workshop ^ . V . ' ^ ^ 

v - — 88^ agreed thit the goal of the workshop was aeeompliahed 

' . ' = 92% felt that the wdrkehop produot ^ul^^ 

- - ■ r . ■ . f ■ . - . . ' . - 

- 80% said they woid,d recoimnend the workshop to others, 

" 73$ felt the interdisciplinary approaoh had been effeatlvely usied 

— ■ 68$ felt positively about designing a consumer education cburee arotuid 
competency based education " ^ 

i. ^ "100$ felt that the resources ahd services available from the Michigan * 
/\ \ Cbnsimier Education Center were appropriate, / , ^ 

\ .-r " ^ ' ■ ^ . ■' . -1 ■ . 

The only' element of the workshop which received substantial negative feed- , 
back (£0-35^) was the time allocation "among vwipus. components of workshop 
activity. Written comments showed that participwitp favored less formal pre- 
sentations from faci^ty with more time devoted to the preparation of materials 
which would have direct classroom utility. 

The lesson in program planning^ for Center personnel may be /that s while 
content presentations shbuld not be ignored where appropriate pjid interestingly 
presentedj .method and demonstration activity should be maximized ^ ' consistent 
with the needs and capabilities of progrmi particip^tsii / ' 

' . ' The -May 1976 survey of 1975 workshop menbers showed t^at their prediction 

"~ . " , ■ ■ ' • ' ^ ^ ■ • 

of the utility of the materials which were prepared had been an accurate one. 
"Wiereas a general statement of utility; was not solicitedy the individual 
.4 components of the workshop products received stror^ endWsements based on 
'■ ■ actual teaching experlehce. For all program materials^* combined ^ 170 responses 
of "somewhat useful"' and ^-vmry useful" were obtained j /and only k responses 
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V -of. "not useful.*' lesson of praQtiGality is Bgain. leaned ttoough- the 

fafrt that "leaj'ning ; aativlties anS resources" reoelved the strongest endorsment 
' in tame of utility's followed In order by "content . outlines," "performanGe 

objeptlvess" a'tod J'goal stat^ents," In the various content areas, a reasona'bly 

■ ^ - . . ^ * . . r . . 

^ close re^sult^ obtained in terts'of the usefulness of materials on Consraer Be- 

hajrior. Money Management, Obtaining Goods and Services, and Lavs, Rights and 
°^^Re&ponsibildt^es , with the Conemner and the Eebnomy section seen as SOTewhat 

lass useful than the others- * . ^ , V. ^^^—-r-^-^-^^: 

V In t ems of resources available at the. -workshop, the MiehigM Consumer 

Iducation Center materiaXs an^ the media previews were- mJjiost .unanmousl^ seen . 
■ as "veiy useful^" 'with the foroal faciil''^ presentations receiving substantially ' 

lower (yet- still positiareO utiltty Bcores^**- ' 
^ . The suMner workshops are obviously something which stould be continued, n , 
probably under\ generally the same JdWiat which they have had* in thfr past* 



T^ey have proven their attractiveness and uaefulhess to teacher's of consum 



'4 



The com^ses ^ave been taught, on an interdisclplinaiy basis ^ a practice 



^*Miich should contii^ue/ Most participants have enrolled for hom^: woriomics 

\ ■ - ' : ' ^ - \ . . ■ 

dr business educati<^n credits Futiu*e directions might include a reestablishing - 

of credit form the College of Education (perhaps from the Department , of 



Cwriculum and. Instruction ) and more direct recruitment of social sciei^ce 
teachers into the 'workshops j which would facilitate the continued availability 
of . social science credit for those' who needed it. " 

\3. Annual ^Michigan Consumer Education Conference _ " : 



Of those smveyed as a random sampj^e of 1075 conference attendees, 
81% rated it as "very helpfi^" and 13^ as "somewhat helpful The 1976 



. conference is being planned along basically^ the momm format lines as the 
jreYioualy well-received meetiiigs. Againt a partial/nodiflcation 'yill be 
made -based on participants evaluations, inereasing the demonstration and 
luoofssful classroom method type presantations* and limiting somewhat the . 
niimbar of fonnal spacers who perfoitt in a relatively elosed settic^* 

I^an Library . . ■ 

all indications^^ the librazy loem service of the Center in one 
of its most widely ^sed and appreciated activities* The random sample of 
libraiy loan clientele who^w ere surveyed^ gave an 89^ "very. helpfiJ»" rating 
^ to this service. It is /essential ttiat this service refiain* bne Of the basic 
activities' of the Center* ' ■ / . .J 

One rather substantial problem exists, however 3 in coiinection with the 
'Uoem progr^; namely, the. procedures for getting materials Ifrom the Center 
arid retm*ned to it . A related problem is that of 'eoflmunioating .to the 
clientele that , the Center resource collection is.meant to be used for preview 
and evaluation for local purchase, not for regular classroom use. 

The greater availability of consumer^ education materials at RBdCs since 
media purchase grant from the Michigan Department of EducatiQn should 



the 



part|.ally rectify thestf problems. The Center must continue to work with the 
EmC^ in atrengthenihg and ^bliciEing their consmer education collections, 

, As for .the Center's own collection, borrowers must 'now come to ^the Cent 

: ■ ' ' ' ' ' ■ - * ' ^ . .^'N N ' ■ . ■ 

to obtain materials or pay^the^bst of/&aili^g,. Now that the Center is no 

. ' \ " NX ^ ; \ .... . 

longer paying these cpsts, Cpnter personnel must xork to establish a system 

which ^ill facilitate the, greatest possible eiif^atioh of its materials. In 

the lo^ run^ this, system should be as 'effective as the previous one, which ■ 

P^tially because no cost was invoivedp; made such demands on the materials ' 



er 



that the desirei of individual horrowers-^ vere often not g^uickly and efficiently 
met.' = ; , '\ '\ ' ■ ' 

-"5. Consultant Services 

Two categories of consultant^ services can be delineated* The first 
are those per son s- who coAe to th€ Center to use the consimer education' 
x*esoiarces available there and to consult with the staff about their resource 
needs. A random sattple of all persons signing the Center guest register was. 
surveyed and ^6 ou't of 27 persons .who retwned the q^estioiinaiTe^ (96f ) " ^^^^^^^^^^^^ 
reported that^the service was "very, helpftO-." Their evaluations in many 
cases Included statements about the helpfulness of the Center staff. This 
reinforces data from other sources that the materials and personal_help ' 
available at, the Center are a valuable resource for, the consumer educators 
and others >rtio use themf > ■.-.' [ ' ' ^ , 

■ Another level of consultant service available :frOTa thex^Center is the 
provision of advisoiy information on program development and re^^ated aotivities 
The expertise of Center personnel, has been^.widely used on a^varlety of . advi- ' 
sory board and individual consulting "projects. Nineteen of -those swveyed 
on the basis of such personal consultation Vesponded to the survey i , and l8 
of these (95^) rated th'e service as /^'very helpfi^,*" 

= : The continuing 6-vailability of these advisory services to ar^one who 
might n^ed them is important to making the broadest possible use of the 
resources of. the Center, / . , . * ^ 

; ' ■ '- 6^ ^Consumar Education ^/ Newsletter ^d Publications 

The evaluation of these " Center products ^ while very strong, was, 
the weakest of those activities or products, specifically surveyed (fill 
said they were "very helpfua," 3B% said *'helpful," and 1% said "not^ helpful . 
The ' somewhat lower figures on this ItCT are probably attributable to the 



^impersonality* and superficiality of tWese.iiiaterialSj when they .arC bomparep 
to the other services #hich the Canter provides. (It ihoiild be^ noted in*' 
this connection that a ioraevhat eiailar, s^vey was done of ^ all Miehigaii high 

ol principalis The item rated highest of the Center services hy the 
principals was the "Consumer Educatloii Kewsletter and Free , Mater lais, 93^ 
of the 306 Principals respionding rated these things as "very helpful" or - 
"somewhat helpful. " This is the^one Center service^wlth.which -alL= p^^ 
have direet^pdntact 5 as a copy of eveiy Newsletter is mailed directly to each 
of them. In regard to the otheT Center .services , the principals ratings^ were 
marginally yet consistently lower than the ratings from those who had made 
direct use of the services*) 

It is felt that the area of comnunications and puhlications is one. In 
which the/ Center should probably expand, its activities. Center personnel 
n attempting t.o provide a variety .of consimer educa-tion services to a 
road range of indlyiduals, organisations and agencies^ have recognized 
certain areas of need In tems of professional development D^terlals.*'^ -Given ; 
the demands currently made on the staffs however ^ the expansion "of . this= = , 

elenjent of Center activities must .await the^ obtaining of particular grant 
resources which would provide the professional staff support necessary to , 
the development of such materials* , ^ 

The Newsletter received mar^ favorable coimnents from the evaluation 

respondents and should be continued as a commujilcations link among consiraer ' 

\ . ' . ' \ ' .... ^ ' ' ' ' ^ ^ 

educators in Michigan* Sbme' distribution problOTS may exist^p however. 
Systenatic steps should, be taken to expand the regular circulatloa list 
beyond its- present ranges , which concentrates on secondary level » education 
programs* Appropriate consumer educators or potential consumer education , , 
facilitators (such as principals or progrMi administrators ) at' all levels p 



Inclikding 'elementary, junior high, adult and conmunity, should ■be''identl- ' , 
fiad ^d added to the mailing ,^list. The current practice of sending four 
.copies to ;aach Michigaii high school should pBrhapB be axMiined-to sae it 
the eopie'i.are indeed getting td the appropriate pereons* . ^ ^ . 

^ 7* General St imulati da of . Conside r Educatio n Activities ; - ' . 

An Important and more general asptct of. the Center mission is. to^ ' 
itimuiate the strengthening of cons™er/educ~ation all levelp in the ; ' 
state of Michigan. It is hoped that persons who' receive Center services ; 
v'ill be motivated to active involvement in such activities. In other w^rds. 
Center activities shoiJLd have a multiplier effect "vrhich cannot totally -be 
measured in ttms of response to specific Center activities, . ^ ' ' ' 

. „ W^3.tt empt in 
support activitleg^^ fo^ consumer education programs each^ of the groups in 
the general survey (with the exception of ^the inservice coordinators 5 many ^ * 
of whom were .hut- consumer educators) was asked what they . had d[drie\to 
encourage /'the etrengthening of consmner ^di^atldn in your school or commmiity 
during the last three years\ " ■ The response follows.: y . 



• Talked with principal p.nd/or school hoard.^ 
members ^ about the need for consumer, 
education*"'. ' ■ - — 



Talked with. ffculty .about integrating 
consumer. education into exiBtlng classrooms. 
Talked with \,udehts about the need^for . . 
consumer education, . . .■. . : 



: Participated in local consumer education 
I task forces or- advisory committee. 
/Encouraged adult comnunity cons\amer 
education "programs 



Previewed consmner education 'materials and 
recoimnended purchase to local schools apd/ 
or Regional Educational Media Center. 



\; Circulated Michigan Consumer Education 
' Newsletter and materials to interested 
facultV. " " ^ 



yes 



TO- 



71' 



9k 



33 



35 



no 



78 



30 



•29 



,67 



'65 



22 



3I4 



mjm'ber of 
responses 



(105) 



(103) 



(102) 



(99) 



(■98) 



(101) 



(loa) 



Wiy.yS/ TOie. llnkagfs bitween these actions and Center acti^^tits arej. of. course, 

hiJ^ sp^ifieally. In bxx atteBapt^to see If re^ondeots recognised - 

■Si^ V suoh li a space was provided for "cojments. regarding ways the 



I /'Consumer Eduoation Center have influenced this aetlvitjrv" A total of 

twenty--seven respondents made elements which actoiowledged a deht -to the Center 
' ' :ln tehtts of the etlm^atlon of^^hie-activitjrv" Iriclud speoifle 
;S references were twenty general COTm about the help of the materials and 
resources available ^t the Center i nine raferenoes to the 'Newsletter, /our. to 
the suOTner workshops and seven to the general s-tiimulation provided by the I 

.Center,,. ^ . ' ^ ■ . - ' . ' ' ' : = ^ ' 

- ' In a parallei question, the inservice coordinators were asked if bhey 
were ^'aware of Dngolng activities aimed at strengthening consumer education 
which may have bew influenced by the inservic^ workshop," All fifteen re- 
. spondenti answered "yes"^ to this question most often specifying "talked with 
'faculty about integrating consumer education into existing classrooms" as a 
specific example' of this type of activity, Each.of the other aetivi-tips 

mentioned in the chart on page ho was- noted by at least five of the coordinator 
The above is very general evidence 5 but /it does point to .the fact that the 
activities of the Center ^hav# some continuing influence oh those who us^its 
1 sarvices. There is some evidence of follow-up activity which is a , response to 
actions taken as a part of Center programs. This is the kind of multiplier 
effect' toward which Center services are aimed* The main burden for the improve 
ment of consumer education throughout the state ^eally depends on those who : 
directly implement prograiris at the local level. ' . » . .. 
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■■ ■ ■ ■ . ■ " ■ ' ■■ ■ , ' - . . - ^- .■ . ' 

■ = ^ ■ ' ^■ ' ' ■ ^ ■ ' ■ . 

^j^} r gi^^ Smronary- and Kefed Sta^i^ent^ i 

*^V . % all measuree whieh have tteen made , support for ' the Cent by the users^ 

if of its servleee is yerj strong. In addition to the resulti of the atove s)^eys 
■ . a numt>er of 'positive letters of support were received in Gonneation w 
- federal grant application vhioh va:a made/ ^e prograns e^d materials of the 
,: . eintar have received wide acoeptanQe tjr those who have worked with them. 

' . A major problem which remains and continues to affect many Center activities 

is the lack of a peraanent fuijding source. The' search for ongoing support at the 
V present time pGeupies an inordinate ihtoe of the ener©^ of the profeasidn^r 

staff. Th±B void also contributes to a lack of sure direGtion for Center- 
^ activities. The basic direction of future prog^miLis in iarse part dependent 

on the' soiu^ces frOTi which funds- are received. Gdhter prosrgttnming aould be 

: . : ^ ^ ^ " : ... 

'bettir planned and integrated if the basic funding quastion were settled. With 
'an ongoing base of support and antral- program, ttoustj the Center ^uld then 
- look to;other sources, for suppl^entary funds' and^ctlvlta^s^^i^J^ 



totally dependent on these potentially changing dlrectipne.^ c 

It is of courses desired by the staff that the Center become an important ' 
p^t of the educational capabilities of Eastern Mlchijgan University. .A contin^ng^ 
relationship with the Michigwi Department of Education is also antieipated. Ifot 
only for funding reasons but also for programmatic coherence and^diractlon 5 the 
Center would hopi to strengthen its ties to these organisations^ 
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' FUTURE DIRECf lOKB . 



■ ■ = , Hm> djDBB GormvmeT mduaation fitl inta.w?^ a ypmg per&on \ 

. ' medB to know and' be able to do ^^ilmi Jm^eaaheB the Age of 
. ' Majority in MiGhigak? : ' ^ j , j -^ ^ - - ' 

~ V What is a aomwiBr qdmation idaGher? Should mvery ' 

teaohBT have BkillBi in aomimer eduaationj sfwutd only 
BBleated i&aGherB hocue aonaumer t^aahing &kitls? : 

, ^ ■ = - Haw. aTB we going to ohmge ow^\Qdllege teaoT^r training 
^ progrmiB to equip te^ahePB with Tmowtec^e ar^ Bkilla needed 

/ in Gon3wner eduGation? ' ^ ^ 

. How aan we^put Gonsimer eduGatiqn together in a Btudent'^ " . 

aonsimer perspeGtive whioh will: include laWj . eGommia&j 
environment and pplitics? . / j 

= ' - What are the speGial nee^ of bitinguat GonQumer&y low . 

ifioome Gonsum^r&y , young dduli;B^ older J^erioanB ar^ th& 
phy&iadlty handiGdpped? . . ^ , ' ! 

* ^ These questions from Dr. John Porter; anfi' others nuiet he addressed in 
/ the days to come. Consumer education has! achievfei a momentum of its oto 
' in 19T6f the firbiire is bright hut the vprj^ is not finiihed, 

■ Jeacher Inserviae i ^ -I / 'i' ^ ^ / 

- " The Miahigan Consumer Educa^lori Ceirter' has sutoitted a gi^ant appliGatiori ^ 

.to the U/ Office of Consumers' Educ^tibn whici vould provide the basic 

program direction and partial funding .for the Ce^iter^s operation for 1976-77. 

Should' the funding be received, additional fundi vill be^ provided by Eastern . 

Mi ehigan University and the Michigan Department of Edueation.\ 

A plan of action diagraia of the proposed program Is on page ^5- The. 

title of the project is "A Model Inservlce Program for Teaehers as a Componerit 

of a Gtate-Wido ft-ofessional B^velopment Center for consuDier eduQatlon. 

Ad\jlt and' Coimunlty Education ; " \ , ' , ' , 

Kie Center is looking, toward, expansion ,of its compinity edueation-eomponent 

A proposal is □urrently' .being prapkrad for donsideratibn. by the Mott FQUflda'tlon. 



The activities would focue on curriculum anfi materials development and teadher 
trainij^ In consumer and economic education _fp_r .^^^ 

Elementary Consumer Educati on : , , , ■\ ' ^ . 

To meet the increaBing nurdber of requeets' for materiali and curricui™ 
assistance in el^entary consiMer educatipni the Center is tentatively planning 
to offer WJ Field 'Services oour'sas in Elmentary Conimer EduGation in 1976--77 / 
in cooperation with the Department of Curriculum and Iiietruct^on, 
Strength ened^ Un iversity Programs ; . . 

' ./The Center plans to wor^^clqsely with Eastern Michigan Univeriity colleges 
'and departments in strengthening the teacher training capacity of the University 
in consuiner and economic education, In'mddi^ira^%^"%1fe regularly scheduled 
^si^aer workshop 5 plans are being made to offer graduate credit courses in 
cooperation with local school districts and Montgomery Ward and Company , Ine, 

Outreach Programs: > - ^ ^ ' . 

The denter^^ans to continue 'to expand its close relationship with various 

' . ' - ' . 1 - . " ' ^ ' ■ ■■■ ' ' ^ /' 
universities 3 organisations and agencies tha^oughout the state and nt^tidnV 

. . _ ■ ° = ^ J ' ^ ■ ■ . \ 

-^Included are the Regional , Educational Media Centers ^ the Career: Education 

Planning Districts^ the Consumer Educators of^.iMi5higan and many others. 

With continued cooper^ation among educations husinesSs government and 

community groups , cona\:mer eduation can become an integral part of Michigan's 

e/iucational programs^ ^ " I 
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!k-12 Guidelines ana Student Competencies 
in ConBiaaer Kid Iqonomic Education ^ 
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Michigan Consuniar Education Center at Eastern Michigan UnlYerelty 
^ In-Service Tr^aini^ PrograB^ and Support Services . - 
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SUPPORT SERVICES 



Distribute Newsle^es. 
Publldations . ■> 
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Maintain a Resoia^ce 
^ ^bra^ for . 
Prof ess iqnai : Develo^ent 



Sponsor State-Wtde 
Mtchigan Consumer 
Education Conference^ 



Provide Cois^dtetnt 
Services 



Participate 
in 

State and Nation^ 
. Conferenoea 



^^ISSMIJEIATION 



Inservice Model to 

other 
Teacher 'Training 
Instltutiane ^ 



0^epa^*e a puhlication for 
national distrihutlon descrihlng 
" the organiMtion ^d function 
of an^on-*gding state Consimer rEducation 



Center 
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